





Septem ber 15th, 2025 the kind of New York day that buzzes before you even step outside. The city was
sweating, shining, and showing off. My peoples and | had been talking about it for months and finally, we did it. Six of us,
rolling into New York like we owned a piece of the concrete. It was hot, that sticky, sun-on-your-skin kind of heat and the

energy? Insane.

The sun hit different that day, bouncing off every chrome bag, slicked bun, retwist, and paper plate shoulder pad in sight.
The streets were a catwalk, not the polished, invite-only kind, but the real one. The kind where creativity trumps credit
they were building. Layering thrift with designer, chaos with clarity. It felt like those egg-drop competitions
from elementary school , how wild can you get before it all breaks apart? People kept saying: “Fashion Weekisn't

what it used to be. Everyone’s here for the niggas, not the fashion!’
And you know what? They were right.

Niggas weren't there for the fashion, they were there for other niggas.

For the community. For the energy. For the moment. For the chance to look another creative dead in the eye and say, "Yeah, | see you.
Because that's the point, right? Fashion is the language, but connection is the story. We're not just trying to be seenm we're trying to see
each other. So yeah, maybe people were networking. Maybe they were there to make connections, to build bridges, to breathe life into
dreams. And what's the shame in that? In a time where anxiety and isolation run deep, stepping outside to meet people face-to-face is
revolutionary.

Fuck anyone who says otherwise. Because the truth is, the niggas ; the creatives, the visionaries, the ones mixing streetwear with soul

they are the culture. They're not chasing validation. They're creating vibration. They're not waiting for permission , they're already walking
in purpose.

So yeah — fuck it.
This issue? It's for the niggas.
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vision isn't trend, it's legacy.
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At first, you flinch.
A man in blackface, staring at the camera. Unmoving. Unapologetic.
It’s Slawn. If you've been watching his evolution from the London art scene into global culture.

You want to look away, but you don’t. That's the point.

Then you realize, this isn’t parody. It’s reclamation. It’s performance turned mirror.
Slawn doesn’t ask permission to provoke you. He never has. He paints, jokes, mocks, loves all in
the same breath. His art says, “You made the image ugly. I'm just making it mine again”

He’s not here to soothe. He’s here to show.

Cut to Lil Yachty.

Two minds, two different mediums, same language: chaos. Their collaboration wasn't a campaign; it
was chemistry. Yachty’s music has that dreamlike drift, and Slawn’s visuals? They’re the fever dream

that follows. Together, they created something that didn’t need context. It was visual sound, motion

made paint.

No rules. No fear. No explanations.

You think you understand Slawn until you don’t.

One minute he’s trolling art institutions, the next he’s painting something that stops your breath
mid-scroll. His figures stretched, absurd, childlike; carry humor that cuts deep. It’s satire painted
like sincerity.

Maybe he’s mocking us. Maybe he’s saving us.
Maybe both.

There’s a strange calm underneath it all.

The same man who sold canvases to Skepta and collaborated with Supreme still sits with a brush
like it’s therapy. He paints worlds where everyone’s laughing — but nobody’s sure why. That’s his
genius. The joke is layered. The laughter burns slow.

At Fashion Week, his work with Yachty made that even clearer.
The visuals bled into the sound. The sound shaped the space. Black artistry wasn’t decoration, it
was domination.

Somewhere between irony and identity, Slawn found a lane no one else can drive.
He took what used to be caricature and turned it into power.
He took the image meant to humiliate and wore it like armor.

And that’s the thing about Slawn He's not trying to fix the narrative.
He’s rewriting it with a grin on his face.
There’s a strange calm underneath it all.




That’s what it felt like at

Agbobly’s Spring/Summer
2026 show, powered by
Nike.

It wasn’t just another
New York Fashion Week
presentation. It was a
revelation, a full-bodied
experience that felt more
spiritual than spectacle.
Backstage, before a single
model hit the runway,
there was rhythm.
Agbobly had person-

ally curated a playlist

that pulsed through the
space, songs that meant
something to him, tracks
that carried both weight
and warmth. They looped
as the crew worked, each
replay tightening the
emotional thread between
everyone in the room.

Agbobly’s $526 Show Powered by Nike — A Love Letter to Black Excellence,
Grace, and Grit. There are moments in fashion that don’t just happen , they shift
something. You can feel it in the air before the lights dim. You can see it in the way the
audience leans forward, like they know they’re about to witness a kind of magic that can’t
be streamed, screenshotted, or scrolled through.
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Agbobly led

with a kind of quiet power not the
performative kind, but the rooted kind
that only comes from knowing who
you are. He smiled. He checked in.

He made eye contact. He moved with

You could feel the grace in his leadership, joy, not ego. That’s rare

intention.
in this industry.
When the first model stepped out, it was clear that this wasn't fashion for approval
this was fashion for arrival. Thirteen looks, each one a

and cultural memory. Fabric kissed the light like it
Hues moved from grounded earth tones to rich,
intertwining like they were made for each oth-

universe of color, texture,
had something to confess.
saturated dreams — skin and silk
er.
The models towering, unapologetic, every single
ture. Watching them felt like watching a renaissance

one over six feet, moved like living architec-
you felt the spirit behind them. It was a collection that didn’t

unfold in real time. You didn’t just see the clothes;
beg to be understood it commanded to be felt. When
designer Jacques Agbobly teamed up with Nike for his SS26 collection, the focus wasn't just on clothes it was on movement. The
result was a sneaker that quietly stole the show. The Agbobly x Nike shoe is a reflection of everything that makes his work special:
culture, memory, and design with purpose. Inspired by his Togolese roots and the spirit of play that shaped his childhood, the
sneaker carries both nostalgia and innovation.



It’s

sleek
but full
of life neon
accents, soft _ .
earth tones, and - tex- painss g ture layers that
catch the light just right. The colors ' mirror Agbobly’s col-
lection: grounded in heritage but vibrant with modern energy. It’s a shoe that

feels alive, like it was made to move through real stories, not just runways.

On the runway, it debuted along-  side FC Harlem players, turning the catwalk into a playground.
Each step looked natural, like the shoe belonged there, a blend of athletic edge and creative soul. You could
see the Nike DNA in the structure and comfort, but you could feel Agbobly’s touch in the emotion behind it.
This collaboration worked because it wasn’t forced. It wasn't about hype or resale value , it was about storytelling.
Agbobly took something as universal as a sneaker and gave it context, warmth, and iden- tity. The Agbobly x Nike shoe

reminds us that fashion isn’t just about luxury it’s about legacy. It’s about where you've been, where you're going, and what you carry
with you along the way.

Simple, powerful, and full of motion, just like the man who made it.






Presenting @adaugarangbior in the finale gown from our SS26 collection,

PENTAGAMES.
I I I Adau is wearing our

bullet bra back laced gown.

Powered by @Nike

Special thank you to the team that
helped put this all together.

Design Team: @kkkwenkwen @
visualizing @]ustjess @dakaibo @
ohniichan @jgbstudio @solleyha @
selsadig

Design and Production Assistant: @
killakkira

Print and illustrations: @harlanhue
@/ifetheillustrator

Production: @modemreativeprojects
@buhbunbilly

Styling:@zhangylily
PR: @jhc.ny @jorianhunter
Hair lead: @dreonhair

Hair and Makeup: @newyorkmake-
upacademy

Set Design: @devinnmorris
Lookbook Photography: @delaliayivi

Runway Images: Johnny Nguyen @
cutakesphotos

Casting: @nicolakast
Partnerships: @bblaiir

Florals: Olivee Floral @oliveefloral



The energy hit before the lights did. That kind of room, thick

esence, heavy with excellence.
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Edvin

Thompson

I saw Edvin Thompson at the Agbobly S526
show, standing in the mix of creative energy and
post-show buzz. I told him how much I'loved
his Riddim collection (referenced on page 4), how it
was one of my favorite shows this season, and he
smiled, said “thank you,” and nodded with that
calm, gracious energy that makes sense once
you've seen his work.

That moment stayed with me. Because that’s ex-
actly what Riddim felt like, effortless, grounded,
and full of quiet power. Thompson, the designer
behind Theophilio, has built his world around
rhythm, literally. His Spring/Summer 2026
collection was bright, bold, and full of motion.
It captured the pulse of dancehall, the ease of
the islands, and the confidence of Brooklyn,

all wrapped up in the kind of styling that feels
personal yet universal. The palette was warm
and alive: glowing golds, greens, silvers, and soft
metallics. The fabrics shimmered, shifted, and
played with light, sequins, mesh, knits, and sat-
ins that moved like bodies in motion. There were
tracksuits reimagined as luxury, mini dresses
that felt like joy, and tailoring that carried both
edge and elegance.

What stood out most was how human it all was.
His models looked like community, radiant,
diverse, confident. The energy of the show wasn’t
about exclusivity; it was about belonging. You
could feel the pride in every step, the celebration
in every detail. That’s what makes Edvin’s work
so magnetic. His designs don't just look good;
they feel good. They speak to something deeper
the idea that fashion can be cultural memory,
not just trend. Even in a quick exchange, you
can sense that his success comes from sincerity.
There’s no ego, just intention. His work carries
the weight of heritage but walks with lightness.
Watching his show and then seeing him again

at Agbobly’s reminded me how deeply this new
wave of designers is connected supporting each
other, showing up, and shifting what fashion
looks like.

Sometimes, the best conversations don’t need to
be long.

A compliment, a thank you, and a knowing
smile

that’s riddim too.

P THEOPHILIO
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the snap and button military and cowboy inspired shirt with epaulettes and hanging strap meant to be styled in versatile ways. She is also wearing the twill pencil skirt with pleated back.



wearing the ruched black men's blazer paired with the high waisted trousers and the agbobly custom nike sneakers.



Agbobly and friends at the $S26 Agbobly Runway Show powered by Nike titled “Pentgames”




NYFW $526 Agbobly
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brat but it's just

a magazine so
it's really not
brat at all but
also this being
the fucking coolest
magazine ever is
also kinda brat so |
guess it's brat
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Creatives Adrian mogoka with

Oladipo is a
passionate
photographer who
balances the beauty of analog
film with the versatility of digital
media a true storyteller behind the

lens.

He merges deliberate
and emotion in his
frame is treated
pause, reflect, :
for timeless a
in shots tha
takingly
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Adri-
anis |
more than
just a creative
,he’s someone I've
known almost my
whole life, and it’s been amazing
t@ watch him evolve into the artist he
*  ig'today. His humor and authenticity are
the heartbeat of everything he creates. As a
otographer, Adrian has a rare ability to
pture people in their most natural, con-
dent state his shots feel alive, full of color,
rilovement, and emotion. He's got an eye for
framing moments that feel both cinematic and
real, bringing out the story in every subject he
-shoots. As a videographer and vlogger, that same
creative energy carries through his YouTube
channel feels like a perfect mix of story-
telling, lifestyle, and laughter.

composition
work: each
1S 2 moment to
ind feel. His respect
esthetics comes through
t look effortless yet are pains-
rafted. Whether he’s capturing
fashion, candid community mo-
lents, or styled editorials, Oladipo brings

 a rare authenticity to his craft, a quiet
confidence paired with visible care for his
subjects and visuals.

5 Whether it’s
{documenting real experienc-
es, making his friends the stars of unforgettable
moments, or turning simple days into movie-like scenes, Adrian knows how
to make life look and feel exciting. Every frame shows his growth, his humor,
and his passion for his craft. He’s not just making content he’s creating
connection through it, one visual at a time.







Jean Paul Gautier SS26 Fall
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known as
@thegmni,

1S d

Johannesburg-based

creative
dlreFtor,
stvlist,
an! visual
storyteller
pushing
African
aesthetics

onto global
stages. Her

multidisciplinary

work spans

MUSIC

videos,
editorial

shoots, and

fashion

campaigns,

where
she often

takes

on roles

from
styling to

co-directing
and editing.
With a bold,

fashion-forward

vision and
collaborative
spirit, she is

quickly

emerging

ds d
defining
voice In

contemporary
creative
culture.
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I first met | Ukas Spady back in boarding high school, long before his creative
vision would evolve into the brand it is today. Even then, Lukas stood out for his
curiosity and drive, qualities that led him to debut Ntrl Ground as a small work-
shop project during those early years. What started as a high school idea rooted in
self-expression has since grown into a brand that bridges fashion, art, and culture.
Built on authenticity and intention, Ntrl Ground reflects Lukas’s Louisiana roots
and his design sensibility, which he later refined at the University of Virginia. The
brand’s handmade bucket hats, reconstructed denim, and statement tees all carry
a sense of depth and individuality that feels personal yet timeless. Lukas has built
more than a clothing label — he’s created a space for creativity and community,
reminding people that chasing dreams doesn’t mean forgetting where you come
from.

When I asked Lukas what drew
him to New York Fashion Week,
his answer showed the same kind
of grounded ambition that de-
fines his work. He said he wasn’t
going just to see what was new
— he was going to learn. Coming
off a year in the Material Institute
fashion program in New Orleans,
Lukas talked about how he want-
ed to study how established de-
signers present their collections
and connect with audiences.

He described Fashion Week as

a learning experience, a chance
to understand how storytelling
and presentation come together
to make fashion feel alive. That
perspective curious, humble;
and intentional is exactly what
makes him stand out. Lukas
approaches fashion as more than
design. For him, it’s a conversa-
tion between identity, experi-
ence, and art. Every piece starts
with a story whether it’s a nod to
Louisiana workwear, a reference
to New Orleans street culture, or
just a feeling he’s trying to cap:
ture through texture and form.
His collections have a rhythm to
them, something that feels alive
and familiar. Ntrl Ground’s work
doesn’t chase trends; it builds on
them, showing that style means
more when it says something
real. He wants to grow the brand
in a way that still feels connected
to people. He’s interested in more
collaborations and projects that
bring art and fashion togeth-

er, but always with the goal of
community at the center. “T want
people to see themselves in my
work,” he told me. “That’s what
makes it real” His dream is to
use Ntrl Ground as a space where
creativity feels accessiblesome-
thing that invites people in rather
than setting them apart. Even

as his brand continues to grow;
Lukas hasn't lost sight of what
matters. He still works hands-

on with every project, keeps his
circle close, and makes sure that
the stories behind each design
stay honest. Watching him turn a
high school idea into something
this intentional has been inspi-
ing not just because of what he’s
built, but because of how he’s
doing it. He is proof that staying
true to your roots doesn’t hold
you back; it keeps you grounded
while you grow.






I was really drawn to New York Fashion Week to research. I know traditionally people go to get immersed in
fashion and see what is the latest coming from the huge fashion houses, but I was more concerned with learning
about the fashion industry rather than the new pieces coming out.

I'm coming off a year in a fashion program in New Orleans called Material Institute. Through this pro-

gram, I have learned basic construction, pattern drafting, and design thinking methods. With these

new skills, I am looking to release a collection. So going to New York Fashion Week was all
about doing research on how the best of the best fashion houses, brands, and designers

are presenting their collections. So I was really going into fashion week with a
mindset of just trying to absorb as much information as possible. Whether
it's through a Runway show, a presentation, or a pop-up shop,
I think there’s just a whole lot I can learn from New
York Fashion Week.
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I would say my top four events
at New York Fashion Week would probably have
to be the tombogo pop-up, Alexis bittar presentation, and the

people’s Runway.

very well.

The major take
show was to bris
see that reflectec
students who h

KidSuper did a

Another mem
worked with t
she comment
the celebrity
represente
space.

Afte
r



The People’s Runway
was such a great and unique
experience, and KidSuper did an amaz-
ing job bringing the community into the show.
Giving emerging designers this huge platform was really

otivating and inspiring. I arrived three hours early to make sure
d have a good view. Similar to Tom BOGO, the audience was made

ng creatives like me. This was the most star-studded fashion show I
luring New York Fashion Week. The show featured incredibly creative

g designs, and I thought the emerging designers represented themselves

away for me from this experience was community. I think the goal of the
g the community in, which is why it was open to the public—and you could

I in the makeup of the crowd. In the standing area, I was surrounded by college
d traveled from Syracuse to see the show, and a local mom and daughter who
bgether just to experience it. This mix felt very representative of Brooklyn, and
sreat job of capturing that spirit on the runway.

orable moment was in the ADA seating area, where an older woman who had
he Borough President since he was a kid was seated. As the show went on,
ed, like many Black grandmas do, which caused a few heads to turn in
section. She was completely unfazed, and I think that moment perfectly

d how KidSuper brought authentic community voices into a high-fashion

r the show, I was able to go past the barricades and step onto the
nway floor. I met several celebrities, emerging designers, and
models. Instead of being immediately kicked out or moved
away, I was welcomed. That sense of inclusion was
another clear example of how KidSu-
per succeed-
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qualitylenz and 3 others
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Shoutout to @unkwnzj for capturing the beauty and power of community through bold, soulful visuals.



__yaddie Soon switched her style to this everything
about it became so much more personal and amazing
11 lik R

m.o.c.h.s Are these graphics or painting
R

Your art is IT and you are HER! e to see it

PV

12,498 likes

Shoutout to @qualitylenz for bringing color, creativity, and nostalgia to life through every shot.

fighurs.com



BT

/‘\HJ/




CIRCA. ‘25 NYC

As we walked around we caught a break from the fashion perfomers and stum-
bled upon china town where an intense game of pickup was taking place.
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Fuck it. Call it what you want.
This issue? It’s for the niggas.



